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Hello Pal harnesses language learning to connect
people in a new way

0.12

Price:

$8.76 m

Market Cap:

Learning languages isn't fun, even though it should be. You take classes, study
grammar from textbooks and painstakingly memorize vocabulary.

1 Year Share Price Graph

Finally, the big day comes. Your plane lands in an exotic capital. Maybe you
manage to make yourself understood with the first people you meet. But maybe
you embarrass yourself.
Maybe you never take the trip in the first place, because you don't have the
confidence. You give up. You might sulk and regret wasting your time - and
now your world has become a smaller place.
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Or, you could try Hello Pal.
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Hello Pal international Inc. (CSE:HP) has a social language learning network
that flips the language learning process on its head. You start connecting with
real people right from the start, while learning and having fun.
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With nearly 1 million members in a user base that's still growing fast, the
company has captured the imagination of investors. Starting with a share price
of $0.12 in May of this year, the stock was sitting at $0.43 by mid-August.

Sector:

To use Hello Pal, users download the app to their smartphone. Next, they
connect with a pal on the network (Think 'pen pal' - since that's what the Pal in
Hello Pal comes from).

Hello Pal's mission is to bring the world
closer together by helping eliminate one of
the key obstacles to mutual understanding
between people - the language barrier.

Choosing a language comes next. With the help of phrasebooks integrated into
Hello Pal's chat system, users click on a phrase and then click the audio button
to hear a native speaker say it.
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After that, they record themselves saying the phrase. They send it to their pal. When the pal responds, the chat system
helps the listener understand. Now they're both having a conversation in a foreign language, instantly.
The user-friendly app has a big idea behind it. "We want to bring the world closer by eliminating the language barrier
and letting people communicate in a joyful way," says KL Wong, the CEO and founder of the company.
Wong, who was born in Malaysia and now lives in Hangzhou, China, speaks several languages. Fluent in English,
Mandarin and Cantonese, Wong also has a working knowledge of Malay and French. He is learning Japanese and
Korean.
The hard experience of learning languages the traditional way partly influenced the development of Hello Pal, but this
entrepreneurial journey was anything but a straight path.
Following successful careers in law and investment banking, Wong made the switch to entrepreneur shortly after the
birth of his daughter, Felicity.
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With her education in mind, Wong created a team in Hong Kong and built a company, BrillKids. The company sold
software to parents to help them teach their young children to read.
Wong recognized early on that it was tough to keep parents motivated to teach if they were using the software in
isolation. To make BrillKids more engaging, they attached a social network and forums into the BrillKids online store,
where the parents would interact.
The company gained traction and international recognition. With the support of an early investor, Wong tried to bring the
solution to China.
Then he ran into a cultural barrier to entry. Parents there didn't want their preschool kids staring at computer screens.
To adapt, Wong decided to use his existing language curricula and content and target Chinese children of an older age
group where the computer screen issue was less acute, and to offer the content through apps.
The vision continued to evolve. One key factor to getting children's engagement would be to connect them with kids
from other countries. He was excited about the idea at first, but he soon realized having to get parental permission
would be a huge barrier.
Then came the final pivot: instead of catering to kids, they would target adults.
Hello Pal incorporated the best ideas from his earlier experiments.
"Why do we learn languages?" Wong asks. "Ultimately, to use it with real people. I started to see that beyond just
helping people learn languages, I could actually play a role, however small, in helping people meet each other,
communicate better and promote greater understanding around the world."
He had a lofty goal, but at first not much of a business model for Hello Pal. "I just needed to get this product done, for
the sake of many people to come," Wong says. He put his team to work, to make this vision a reality.
When they launched in the spring of 2015, Wong had a last-minute case of nervousness, half-expecting Hello Pal to be
a desert. Instead, the team's efforts at leveraging the now-popular BrillKids community paid off with 1,000 signups on
the first day alone.
They've seen a steady torrent of new users ever since. Today, the user base is over 1 million.
Wong still conveys that same boundless idealism of the original mission when he speaks. Still, it didn't take long for the
serial entrepreneur inside him to realize the value of what they had. He wasn't alone.
Hello Pal's early investor started talking with some other investors from Vancouver who were looking for their next big
opportunity. They looked at the app, saw that Hello Pal was already at about 350,000 users and they were hooked.
A reverse merger and listing as Neoteck Solutions Inc. came next, before Hello Pal listed under its own name on the
CSE in May 2016.
Growth followed. The company now has 18 employees in Hangzhou, consisting of a programming team that
complements another team in Ukraine. International marketers and administrators work in Hong Kong. Three advisers
operate out of Vancouver.
"We're truly a global company because we have to be to do what we're doing," Wong says. "Particularly when it comes
to operating in China, you need people on your team who are international."
"It's very difficult, for example, for a US company to do something like this and do it well in China," Wong adds. "Even
when I was in Hong Kong, I didn't feel prepared to tackle China. That's why I moved here. You've got to have a real
presence there to have a chance."
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Today, Hello Pal is free to download and the company is pre-revenue. "Right now, we're focused on user growth and
acquisition," Wong explains. But that will change.
"We feel we're actually spoiled for choice in terms of revenue models," Wong says. The company aims to target three
silos of customers: social people who just want to meet people from other countries, language learners who want to talk
to native speakers and travelers who want to meet people from other countries before they go there.
These groups have some common interests, but Hello Pal ultimately aims to cater to them in different ways, leveraging
the huge user base when they're ready to go after revenue.
"Just looking at the social marketplace, there are a lot of tried-and-tested revenue models that have been highly
successful," Wong says. He points to the Chinese social network Momo, which was valued at $3 billion not long after it
had its IPO on the NASDAQ.
He points out that in China, social networks become very profitable by charging for VIP systems, small gifts, digital
stickers (like emoticons on steroids, Wong explains) and many other offerings. "These are things that are not
necessarily popular in the West, but hugely popular in the East," he adds.
Beyond that, there's advertising, sponsorship, and more. "When it comes time, we'll have lots of options."
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Proactive Investors facilitate the largest global investor network across 4 continents in 4 languages. With a team of analysts
journalists & professional investors Proactive produce independent coverage on 1000's of companies across every sector for private
investors,
private
client
brokers,
fund
managers
and
international
investor
communities.
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No investment advice
The Company is a publisher. You understand and agree that no content published on the Site constitutes a recommendation that any particular security,
portfolio of securities, transaction, or investment strategy is suitable or advisable for any specific person. You understand that the Content on the Site is
provided for information purposes only, and none of the information contained on the Site constitutes an offer, solicitation or recommendation to buy or sell a
security. You understand that the Company receives either monetary or securities compensation for our services. We stand to benefit from any volume which
any Content on the Site may generate.
You further understand that none of the information providers or their affiliates will advise you personally concerning the nature, potential, advisability,
value, suitability or profitability of any particular security, portfolio of securities, transaction, investment, investment strategy, or other matter.
You understand that the Site may contain opinions from time to time with regard to securities mentioned in other products, including Company-related
products, and that those opinions may be different from those obtained by using another product related to the Company. You understand and agree that
contributors may write about securities in which they or their firms have a position, and that they may trade such securities for their own account. In cases
where the position is held at the time of publication and such position is known to the Company, appropriate disclosure is made. However, you understand and
agree that at the time of any transaction that you make, one or more contributors may have a position in the securities written about. You understand that price
and other data is supplied by sources believed to be reliable, that the calculations herein are made using such data, and that neither such data nor such
calculations are guaranteed by these sources, the Company, the information providers or any other person or entity, and may not be complete or accurate.
From time to time, reference may be made in our marketing materials to prior articles and opinions we have published. These references may be
selective, may reference only a portion of an article or recommendation, and are likely not to be current. As markets change continuously, previously published
information and data may not be current and should not be relied upon.
The Site does not, and is not intended to, provide investment, tax, accounting, legal or insurance advice, and is not and should not be construed as
providing any of the foregoing. You should consult an attorney or other relevant professional regarding your specific legal, tax, investment or other needs as
tailored
to
your
specific
situation.
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