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Albert Technologies in no doubt it is the future of
advertising
At the heart of Albert Technologies Ltd. (LON:ALB) is the conviction that
machines do some things much better than people.
Albert's core business is an artificial intelligence (AI) software that crunches
vast amounts of numbers and executes advertising campaigns without human
intervention.
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"What Albert is doing is the future," he told Proactive.

albert.ai

Company Synopsis:
Welcome to the Future of Paid Search,
Social and Programmatic Campaigns

"It goes without saying that [going forward] AI will do the heavy lifting in data.
"When you see it in action, it's inevitable.
"Everything data-related will be controlled by machines."
Shani believes the technology is applicable anywhere though Albert is currently
focused on the advertising and marketing sectors.
But it's not time for ad agency workers to get their coats just yet, he adds.
There are things that the technology cannot do.

At Albert Technologies, we're building a
future where an autonomous AI colleague
works alongside humans as a team
member doing the impossible and raising
everyone's game. Albert is a cloud-based
artificial intelligence platform that plugs into
a digital marketer's existing tech stack and
operates
it.
action@proactiveinvestors.com

A machine cannot bring relationships, vision or strategic thinking, he says.
Combination best option
So, the best combination for a brand or advertiser is to work with Albert on execution and with an agency on strategy
and the thinking process.
And the strategy is to build relationships with large companies to augment their marketing and advertising.
It has been steady progress so far but Shani says this is the nature of a new and truly disruptive technology.
He highlights the iPhone or cloud computing or storage (think Dropbox/ or AWS) as an example.
Ten years ago, there were early adopters swearing by it while (he) and others were still delighted by their Nokias and
Blackberrys.
Now the iPhone is almost everywhere.
Cloud storage or computing used to be considered madness and IT professional couldn't imagine a world where they
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do not physically touch their servers. Today, it's the standard.
Albert is at a similar stage in its development to the iPhone ten years ago, says Shani, with the company targeting the
early adopters at its client companies - chief marketing officers, heads of brands, those who really want to do something
at the cutting edge.
Few advertisers are prepared to risk all their marketing spend, but this is something that is gradually happening, states
Shani.
Land and expand
Land and expand is the plan. Once a company sees the benefit on one brand, it sells itself.
Retailers and consumer goods corporations are very keen while telecom companies' interest is also growing rapidly.
Retailers, in particular, are struggling to execute campaigns that improve sales in store as there is no connection
between what they advertise and what people buy.
Albert's latest trading update reflects the rising momentum.
Revenues in 2018 were US$4.6mln or more than 2.5 times the previous year's US$1.7mln, which itself was an eightfold increase.
The company uses a SAAS (software-as-a-service) model and average monthly spending has doubled to US$10,000
per on average.
As it is still in its infancy, Albert is heavily loss-making (US$6.7mln in the first half) and that situation seems unlikely to
change in the near future while the focus is to build a market presence.
Profit or presence?
Shani is not unduly concerned.
"Do you want us to be profitable or be the first company doing what we do to be worth a billion dollars?" is his stock
reply.
"We need to grow market share because what we are doing is so new and generally disruptive.
"We are a tech company, not an ad tech."
Funding has not been a problem. Having raised £27mln when it floated on AIM in 2015 at 133p, the company raised an
additional £13.6mln last June at 37p.
However, the difference in the share prices of these respective funding rounds highlights it has not all been plain sailing.
A profit warning just four months after the 2015 listing hammered the share price.
Shani explains that in the early days on AIM, most revenues came from a media trading division that essentially
disappeared when the exchanges for media slots were taken over and shut down by such as Google, Facebook and
AOL.
At the time, the company was called Adgorithms.
Long-term potential
The long-term focus was always the Albert AI technology, he adds, so when that became the group's sole business, it
made sense to change the name.
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Many investors who bought in at the IPO have stayed loyal through the turbulence, he adds, as they see the long-term
potential.
At 28p, the market value of £28mln is still way off 2015's valuation but looks appealing if Albert can achieve even a
fraction of what Shani says are its capabilities.
"I was a pretty good data analyst, but I can only work nine hours a day and can't do complex calculations in my head.
"The machine has no limits and 24/7 does a much better job."
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No investment advice
The Company is a publisher. You understand and agree that no content published on the Site constitutes a recommendation that any particular security,
portfolio of securities, transaction, or investment strategy is suitable or advisable for any specific person. You understand that the Content on the Site is
provided for information purposes only, and none of the information contained on the Site constitutes an offer, solicitation or recommendation to buy or sell a
security. You understand that the Company receives either monetary or securities compensation for our services. We stand to benefit from any volume which
any Content on the Site may generate.
You further understand that none of the information providers or their affiliates will advise you personally concerning the nature, potential, advisability,
value, suitability or profitability of any particular security, portfolio of securities, transaction, investment, investment strategy, or other matter.
You understand that the Site may contain opinions from time to time with regard to securities mentioned in other products, including Company-related
products, and that those opinions may be different from those obtained by using another product related to the Company. You understand and agree that
contributors may write about securities in which they or their firms have a position, and that they may trade such securities for their own account. In cases
where the position is held at the time of publication and such position is known to the Company, appropriate disclosure is made. However, you understand and
agree that at the time of any transaction that you make, one or more contributors may have a position in the securities written about. You understand that price
and other data is supplied by sources believed to be reliable, that the calculations herein are made using such data, and that neither such data nor such
calculations are guaranteed by these sources, the Company, the information providers or any other person or entity, and may not be complete or accurate.
From time to time, reference may be made in our marketing materials to prior articles and opinions we have published. These references may be
selective, may reference only a portion of an article or recommendation, and are likely not to be current. As markets change continuously, previously published
information and data may not be current and should not be relied upon.
The Site does not, and is not intended to, provide investment, tax, accounting, legal or insurance advice, and is not and should not be construed as
providing any of the foregoing. You should consult an attorney or other relevant professional regarding your specific legal, tax, investment or other needs as
tailored to your specific situation.
In exchange for publishing services rendered by the Company on behalf of Albert Technologies Ltd named herein, including the promotion by the Company of
Albert Technologies Ltd in any Content on the Site, the Company receives from said issuer annual aggregate cash compensation in the amount up to Twenty
Five
Thousand
dollars
($25,000).

www.proactiveinvestors.co.uk

www.proactiveinvestors.com

www.proactiveinvestors.com.au

ca.proactiveinvestors.com

www.proactiveinvestors.de

United Kingdom

North America

Australia

Canada

Germany

www.proactiveinvestors.co.uk
Powered by TCPDF (www.tcpdf.org)

The Business Centre 6 Wool House, 74 Back Church Lane

London, E1 1AF

United Kingdom Company No. 05639690

VAT No. 87207082

